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INTAKE Form for Website building

Fill out and email to Michel@GunnMultimedia.com



Hard goods - Sales components available 
[bookmark: _GoBack]What do you have that we can use as elements to build the brand/element along with business information?

1. Business Name  
2. Business Categories 
1.  
2.  
3.  
3.  List of products & services 
1.  
2.  
3.  
4.   
5. 
6. 

4. Address  
1. 
2. 
5. Phone
1. 
2.  
3. 
6. Business description  
1.  
7. Business hours  
1.  
8. Display Address (ex. “2nd Floor of Shopping Mall") 
1.  

9. Website URL  --- http://www.
10. Contact emails  
11. Business logo  
1. 
12. Calendar information – busy season, event participation
13. Staff bios
14. Reviews- On any site (yelp, google, fb, etc.  or your own website or other media)
1. 
2.  
3.  
4.   
5. 
6. 
7. 
8.  
9.  
10.   
11. 
12. 
15. Clients we can contact for reviews
1. 
2.  
3.  
4.   
5. 
6. 
16. Clients we can film for Video reviews
1. 
2.  
3.  
4.   
5. 
6. 
17. Client list
18. Bio and back story - We want old photos and a story. I will take dictation for this.  You can send us a bio if you have written before.  It has to be the 'story' why you began.  Even about your FL vs. NY journey.  People emphasize with being like you in the journey.  Builds trust to buy into you.
1. 
19. Before and After’s pics –send to Drive and email that you have
20. Gallery of great pics
21. Blog tips
1. Urls 
22. Certifications
1. 
2.  
3.  
4.   
5. 
6. 
23. Affiliations - member of the Masons...etc.
1. 
2.  
3.  
4.   
5. 
6. 
24. Social sites
1. YouTube video URL  
2. Twitter handle and Logins
1.  
2.  
3. Facebook page URL and Logins 
1.  Personal 
2. Business
4. houzz.com  - found this... is this you?  https://www.houzz.com/pro/hartstoneworksinc/hart-stoneworks-inc
5. Bbb
1. 
6. LinkedIn.com
1. 
7. Snapchat
1. 
8. Instagram  -  where all the interior designers are... FYI
1. 
9. Google plus/maps
1. 
10. Home Advisor... give us logins to pull info.  Think Raphael found it: http://www.homeadvisor.com/rated.HartStoneworksInc.46885090.html
1. 
25. Media participation
1. 
2.   
3. 
26. Previous press
1. 
2.   
3. 
27. Company insurance/bonding LLC info
1. 
2.   
3. 
28. License numbers - What States and for what?
1. 
2.   
3. 
29. Suppliers/brands use
1. 
2.   
3. 
4. 
5.   
6. 
30. FAQs – where to find
1. 
31. Ease of booking an appointment with you.  (I'll work with you on these.)
1. 
32. Intake form to estimate an appointment    (I'll work with you on these.)
1. 
33. Payment methods 
1. Cash 
2. Check 
3. Credit Card (surcharge 3% MC/Visa, 4% Amex) 
4. Chase QuickPay | Apple Pay
5. Paypal
34. Policies?
1. 
35. Terms & Conditions - Maybe from contracts.  Send us a contract if so.
1. 
36. Contact Form.  Best way to get as fast of a return to inquiry as possible.  Could be 24 hours, just need to say that.
1.   
37. Contact form toggles - What are you looking for?  Masonry stone  Masonry Marble  Wood Carpentry
1. 
2.   
3. 
4. 
5.   
6. 
7. 

Both the Required Content and Additional Content fields are subject to change with prior notice to Partner by Gunn Multimedia Partners.

Business Analysis
Positioning your business and establishing strategy to grow in your niche
1. Business Annual Volume
1. 
2. Business Growth Goals
1. 1 Year -  
2. 3 years -
3. 5 years -
4. 10 years -
3. Type of customers currently working for
1. 
2.   
3. 



4. Type of businesses that recommend or supply you with work
1. 
2.   
3. 
4.   
5. 
6. 


5. How you get references
1. 
2.   
3. 
4. 
6. What type of referral incentives do you give current clients
1. 
2.   
3. 
4. 
7. Do you upsell to pass clients?  If so, what installation?
1. 
2.   
3. 
8. What would you like to be doing if you could do what would really make you happy in your business?
9. Where is the best revenue earning for the least amount of labor?
1. 
2. 
10.  Where is the best revenue earning for the least amount of sales landing time?
1.  
11. Where is the best revenue earning for the least amount of travel?
12. Do you attend Webinars or tradeshows to learn new applications/finishes/products or ways to become more proficient and effective for your clients? List them:
1. 
2.   
3. 
4.   
5. 
6. 

13. Who is your competitor’s?
1. 
2.   
3. 
4. 
14. What makes you different?

15. What have you done in marketing that worked in the past?  When?
1.  
16. If your mother was hiring someone to do what you do, what would be that thing you’d tell her to make sure she got the best guy?   Ex: “Make sure you see that he knows to put a coat of primer on the raw floor before applying the tacking agent….”  (What really makes you the guy that knows what you are doing?)
1. 






Other comments:























Thank you for the information.  This will enable us to build the best product to grow your business.  If you have questions, please call the agent listed on the front page.
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