
DIGITAL
MARKETING

Tool Kit for

01  Be Relevant
If you haven’t experienced with Google AdWords and other digital advertising like Facebook Ads Manager, the 
metric ‘relevancy score’, then you need to catch up. In a nutshell, one-size-does-not-fit-all.  Figure out the 
characteristics of your prospects, and post or advertise that in which they are looking.  Be relevant to them.

Like a new tennis racket to a tennis player. You wouldn’t try to sell them a baseball bat.  And the thought that 
maybe they just don’t know they need a baseball bat is not the answer.  They don’t need your services 
because it doesn’t fit into their lifestyle and might not ever.

The more relevant the ad is to the audience, the more clicks you’ll get.  Plus the social sites, like Facebook will 
show your ad based on the fact that you are meeting this requirement.

02  Always show Value
Why should they learn more about the tennis racket?  Well, it is made with a heavier top portion of the racket 
to increase the power of your hit or you are a light hitter.

Make sure you can back up the value claim.  With something like, ‘we’ve good reviews that 9 out 10 light 
hitters have agreed this racket technology has improved their game.

03 Have an image
People are visual.  Plus Facebook’s processing favors content that has images.  Also, it has been reported that 
posts with visual components get more shares and comments which is your ultimate goal. Here is a quick 
guide (http://gunnmultimedia.com/2018/03/20/linkedin-post-image-dimensions/ ) to image sizes for used by 
the major social media sites for posts. 

04  Have a Call-to-Action
A call–to-action with an exclusivity or limited time stipulation, increases the urgency in which the person 
reacts.  ‘Find out more here as numbers are limited.’

Established brands that don’t use social media correctly will lose ground and attention. Social media user 
numbers have already outpaced the 2-billion persons of China’s population. This is an advertising media 

that is here to stay.  Don’t become irrelevant because you didn’t do it correctly.
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